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CONTACT DETAILS_____________________________________________________ 

University School of Applied Management,  

Punjabi University, Patiala.  

Email: sidhudps@gmail.com 

ACADEMIC QUALIFICATIONS___________________________________________  

• PhD: University Business School, Panjab University, Chandigarh.  

• MBA: School of Management Studies, Punjabi University, Patiala.  

• BSc: Department of Anthropology, Panjab University, Chandigarh.  

• MCSE: Microsoft Certified Systems Engineer.  

• French Language Course, Alliance Francaise, Chandigarh:  5 Levels 

• Sikhism through Scriptures, Harvard University. 

PROFESSIONAL EXPERIENCE____________________________________________  

Administrative Experience:  

May, 2022- Present: Director, Entrepreneurship, Incubation and Career Hub, Punjabi 

University, Patiala.  

August 2020- April, 2021: Registrar, Punjabi University, Patiala.  

August 2020- August, 2022: Head, Department of Tourism, Hospitality and Hotel 

Management, Punjabi University, Patiala.  

January 2015-December 2018: Head, Punjabi University Regional Centre for IT & 

Management, Mohali.  

February 2008–January 2012: Incharge, Punjabi University Regional Centre for IT & 

Management, Mohali.  

Academic Experience:   

Visiting Faculty: 1. Indian Institute of Management, Rohtak 

2. University Business School, Panjab University, India  

3. University of Fraser Valley, India.  

 



August, 2022- Present: Professor, University School of Applied Management, Punjabi 

University, Patiala. 

August, 2020- August, 2022: Professor, Department of Tourism, Hospitality and 

Hotel Management, Punjabi University, Patiala.  

September, 2017- July, 2020: Professor, Punjabi University Regional Centre for IT & 

Management, Mohali.  

September, 2014- September, 2017: Associate Professor, Punjabi University Regional 

Centre for IT & Management, Mohali.  

September, 2000- September, 2014: Assistant Professor, Punjabi University Regional 

Centre for IT & Management, Mohali.  

MEMBERSHIP PROFESSIONAL BODIES_____________________________________  

• Marketing in Asia Group (MAG), New Zealand  

• International Institute of Marketing Professionals, Canada  

• The Research Cooperative, Japan  

• Former Member of Academy of Marketing Science, USA  

• Former Member of American Council on Consumer Interests, USA  
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Department of Defence and Strategic Studies, Punjabi University, Patiala, February 

22-23.  

2012. Social media marketing in an emerging economy” in PCMA- International 

Business Conference, Sri Guru Granth Sahib World University, Fatehgarh Sahib, 
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2010. Green marketing: Aspects and strategies in International Conference on Emerging 

Paradigms in Management, SMS, Punjabi University, Patiala, September 4-5.  
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